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What's Our Mission?

"Go therefore and make disciples of all nations,
baptizing them in the name of the Father and of
the Son and of the Holy Spirit, and teaching them

to obey everything that I have commanded you’
Matthew 28:19-20

.and love your neighbor as yourself.
Luke 1027

"And who is my neighbor?”
ke~ 10:29



It anyone loves me, he will
carefully keep my word and my
Father will love him—we’ll move
right into the neighborhood!
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Do you
know your
neighbors?




Do you
know your

neighbors? A 109%

B: 8%




Why don't we know
our neighbors?

Loss of ‘front porch’ venues
Loss of neighborhood relationship building

Loss of community



HOwW can we
understand our
neighbors better?

Demographics give one set of clues

“Bridge people” who represent demographic
groups in our neighborhoods

Prayer Walking can give another set of clues




This is a little tricky to do for many
of you BEFORE you get to your new
communities.




Mission Insite is a tool that can help!

EE English v Call 1-877-230-3212 Afc_ﬁgclummgies,

I v Tools v Expertise v Resources v Contact CLIENT LOGIN

Community Analysis Tools P

Build Deeper Connectiort




vaumc.org/missioninsite

As part of the Virginia Conference, local churches have
FREE access to Missioninsite and the demographic
information around them. This free service is provided
through your Church Extension apportionment. Every
church in the Virginia Conference has been identified
on the Missionlnsite Web site. As a user, you will be
able to obtain reports for the areas around your
church by whatever geography you choose.
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RELIGIOUE PREFERENCES & PRACTICES

MISSIONINSITE
Religiousinsite Report 2021
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Charts!

The Quickinsite Report

Prepared for: Virginia Annual Conference UMC
Study area: Reveille Drawn Polypon 2022

Base State: VA
Current Year Estimate: 2021
5 Year Projection; 2026
10 Year Forecast: 031
Date: 2022
Semi-Annual Projection: Summer

About the Quicklinsite Report Two Sections

The Quickl rgite report iz designed to provide 2 guick look at 2 Two reports are provided on the following pages.

geography defined by & user. It provides an initial impression of 3 » The StoryView Report presents 9 demoagraphic indicators of your
study area through 3 set of 12 demograghic variables, the top 10 study area.

Mosaic Sepments and 5 Religious Beliefs and Practices derived

fram the Simman: National Conzumer rezesrch data » The ThemeView Report presents greater detail about those 10

indicators but organized around themes

NOTE: Net 3l of the demographic variables available in the MI For more infiormation on interpreting the various data on this repare.
System are found in this report. The Fulllnsite or Executivelnsite please refer to the Supportng Information o the finsl page.

Reports will give 3 more comprehenzive view of an area'’s

demagraghics snd ViewPoint 3 fuller view of itz beliefs snd

Practices

THE STUDY AREA

21 Reveille]Drawn)

More information
Please refer to the |ast page of the report for additional notes and interpretation aides in reading the report.

Sources: US Census Bureau, Synergos Techrologies Inc.. Experian, DecisionInsite/Mizsioninzite Page 1
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Info!

MISSIONINSITE

THE

Priority List

AMERICANEELIEFS

BELIGID

STUDY

8 FREFERENCES & PRACTICES

The Ministryinsite Report 2021

Prepared fior
Srudy arca

Datz of Fi=port
Amencan Bellefs Study Version:

About the American Beliefs Study Reports

The Armerican Belicts Study provides 2 projection of likely religious beliefs,
preferences, ard practices lor a defined study area. This report S based an
the American Beliels Study national survey, which Missionlnsite conducts
@very five (5) years. While general religious data s available through
vanous organaations, only Missioninsite can provide current local
geograghy prajections. This report is based upon the 2021 American Belicks
Study Survey.

The 2021 American Belief Study Survey series containg two reports.
Religiousinsite provides insghts into community boliofs and religious
preferences. Minitryplnsite foruses on practical applicatiors of the 2021
survey. It indudes e concerns, reasons for non-partidpation jor
considenid nONpartCipalion) in a reigous Congregation or comemunily, and
a list of preferred ministries o programs, These ane based on the specific
study area, Customized priorty lsts address the study area’s concams,
program anid minestry preferonces and more,

The Redigiousinzite Priarities Heport and Ministrplnsite Priorities Report
capture the priorities of some survey questions based upon strengths of
belieds plus the direction of the beliefs, whether towands agreement or
disagresment. These two repors correspond 1o the Iull reports,

Contents of the Ministrylnsite Report

The Wuﬁumtt has five sections that provide multiple views
about a single topc.
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How to Read the Different Report Types

FOur windows provide Insight into the respondent’s answers

Reveals the detasled responwes acro all aptions.

Compares the study area responses 1o national average
responses. For mare details, see the last page.

Comparnes dala betvween this survey and previous
Surveys to reveal trends,

Prowites prioritized lists of the topic. This window s
only available on cerain Lopics and after er.-u;r*-

1
analytics

Top 15 of 44 Life Concerns

Ranked by greatest concerns

Ranking Concern

1

2

10

11

12

13

14

15

Ongoing impact of COVID-19

Social & political tensions/discord
Racism/racial injustice

Health crisis/illness

Financing the future/savings/retirement
Fear of the future or the unknown
lllegal immigration

Quality of children's education

Losing weight/diet issues

Personal hei

Beliefs About Jesus

Time for frie
- Strongly
Making the | Study Area Detail Disagree
Caring for ag o ) o
Belief in Jesus does not require participation 7 29
Reaching my in a church. ’
Day-to-day Jesus actually rose from the dead as the
. 17.6%
Bible teaches.
| have a personal relationship with Jesus. 23.9%
Jesus is the only way for human salvation
] 23.3%
from sin.
Jesus lived a perfect, sinless life while on
RAREc, 15.1%
earth.
Jesus rules now and always as Lord of 18.6%

heaven and earth.

Ratio Strength of Concern

20,8  \Very Strong Concern

8.9 Very Strong Concern

5.9 Very Strong Concern

4.2 Very Strong Concern

4.1  Very Strong Concern

3.6 Very Strong Concern

3.4 Very Strong Concern

3.1 Very Strong Concern

2.9 Strong Concern
SoTnewhat i Somewhat  Strongly
Disagree Agree Agree

5.1% 21.8% 28.7%  37.1%
5.7% 30.1% 10.6%  35.9%
8.3% 26.7% 14.9% 26.2%
7.5% 33.0% 83% 279%
14.0% 35.4% 9.8%  25.8%
51% 32.7% 12.8%  30.7%

Beliefs About Jesus

B Strongly Disagree B Somewhat Disagree M No Opinion

B Somewhat Agree B Strongly Agree

0% 20% 40% 60% 80% 100%

i



Predefined Reports

Quick Insite

Executive
Insite

Comparative
Insite

Ministrylnsite
&

Religiousinsite

Ministrylnsite/
Religiousinsite
Priorities

What is it?

10 pages. It provides an initial impression of a study area through a set of 12 demographic variables, the top 10 Mosaic Segments and 5
Religious Beliefs and Practices derived from the Simmons National Consumer research data.

16 pages. Its purpose is to "tell the demographic story" of the defined geographic study area. Executivelnsite integrates narrative analysis
with data tables and graphs. Playing on the report name, it includes 12 "Insites" into the study area’s story. It includes both demographic
and beliefs and practices data.

10 pages The Comparativelnsite report provides an organization with a broad comparison of the demographic profile of a defined mission
area with a demographic profile of an organization’s core people*. It accomplishes this by matching a select set of variables from within the
Experian Mosaic Segment of a study area with that part of the study area in which an organization’s core people reside. To accomplish this,
a Mosaic Profile of both the study area and the organization’s core people is generated within the Missionlnsite PeopleView System.

30 pages. Religiousinsite provides insights into community beliefs and religious preferences. Ministrylnsite focuses on practical
applications of the 2021

survey. It includes life concerns, reasons for non-participation (or considered nonparticipation) in a religious congregation or community,
and a list of preferred ministries or programs. These are based on the specific study area. Customized priority lists address the study area’s
concerns, program and ministry preferences and more.

8 pages. The Religiousinsite Priorities Report and Ministrylnsite Priorities Report capture the priorities of some survey questions based
upon strengths of beliefs plus the direction of the beliefs, whether towards agreement or disagreement. These two reports correspond to
the full reports.



This can help us make decisions

e \We don't have to guess at all the things.
e \WWe can make informed decisions regarding
ministries and direction
o Language--ESL-- who can get to you, what
languages should/could you offer
o "We just need young families!" Are there any?
o Staffing for growth



What else does it do?

Plot your people!
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Sort Your people!
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Dot Color Mission Insite Member Status Reveille Member Types

1 Member Professing Member, Baptized Member, Clergy

ff
2. Non-regular Member >te
3. Other Reveille Weekday School student families
Constituent, Constituent Child, Constituent Lifetime, Clergy
4, Regular Attender/Non Member Outside Reveille, Affiliate-Associate

5 - Visitor Visitors
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Handouts!

We are providing you with your Quick
Insite Report with a 2.5, 5, or specially ..z,
drawn radius around your church.

e Note- we were trying to compare
'apples to apples' and so this is
what we picked- BUT Herndon
UMC, for example, has 93,954
people in a 2.5-mile radius in
2022. Bethel has 1,994 in a 5-mile
radius.
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Study Area

We plotted your data and then
drew this shape around MOS
of them

We plotted 2,585 households.

This includes
2.304 households connected
to Reveille. (89.13%)

With a total population in
2021 of 1,198,170
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The Quickinsite Report

Prepared for: Virginia Annual Conference UMC
Study ares: Reveille Drawn Polypon 2022

Baze State: VA
Current Year Eztimate: 2021
5 Year Prajection: 2026
10 Year Forecast: 2031
Date: 372022
Semi-Anrual Projection: Surmmer

About the Quicklinsite Report Two Sections

The Quicklrzite repart i desigred 1o provide 3 guick look a3z 3 Tweo reports are provided on the following pages.

prography defined by 3 user. It provides an initizl impression of 3 * The StoryView Report presents 9 demoagraphic indicators of your
study area through 3 tet of 11 demographic variables, the top 10 study area.

Moszic Sepments 3nd 5 Relipious Beliefs and Practices derived

from the Simmons National Consumer research data. * The ThemeView Beport presents preater detsil about those 10

indicators but organized around themes

NOTE: Not all of the demographic variables availabie in the MI For more information on interprezing the various ata on this repart,

System are found m this report. The Fulllnsite or Exsoutivelnsite
Reports will give 3 more comprehensive view of an area's
demagraphics and ViewPoint 3 fuller view of ix= beliefs and

please refer to the Supperting Infarmation on the final page.

practioes
THE STUDY AREA
L
POIyEONI2022)
I
More information

Please refer to the last page of the report for additional notes and interpretation aides in reading the report.

Sources: US Cenzus Bureaw, Synerpos Techrologes Inc. Experian, Dedsion Ingive/Mizzsioninzite

History and 10 Year Forecast: Population and Households

H Population
B Households

Families*

2000 2010

300,000

data is not projected out 10 years.

3.9%

2.9%

gl ~aWalalal

Current Year Racial/Ethnic Percentages

B Asian (Non-Hisp)

M Black/African American (Non—

Hisp)e

Pac Is/Am Ind/Oth (Non-Hisp)

B White (Non-Hisp)

M Hispanic or Latino

10 Year Projection: Children 0 to 17

2026 2031

“5to 17
B 0tod




Mosaic Segments

Turn to page 8 in your Quick Insite
These are your top 10 Mosaic Segments.

Mosaic Lifestyle Types provides insight into the
behaviors, attitudes, and preferences of the households
within the Study Area. The result is a fuller
multidimensional understanding of a community,
neighborhood, zip code or other geography.

Mosaic is a consumer segmentation that describes American Consumers. (The wealthiest
households in the US, living in the most exclusive neighborhoods, and enjoying all that life has to
offer.) (Middle-aged, ethnically-mixed suburban families and couples earning upscale incomes.)






Mosaic Groups

Experian’s Mosaic® USAis a
household-based consumer
lifestyle segmentation system that
classifies all U.S. households and
neighborhoods into 71 unique
types and 19 overarching groups,
providing a 360-degree view of
consumers’ choices, preferences
and habits.

High Income

== TES
PIO

Low Income



Mosaic Groups
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Population:
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Average HH Income:

Age 0-17:

Average Age:

Primary Mosaic Type:

Primary Mosaic Type
By Blockgroup




., _ Mosaic USA
s experian. E-Handbook

[ .
sexperian.
(0] 050 051 052 053 054 055
Singles and Starters
o Young singles starting out and some starter families living a city lifestyle B 17.78% | 12.10% 1
Who we are Channel preference
{ Head of Typa of
household age property @
| 25-30 Single family
1 159 71 304

income 244

455 46.8% 90| 83.4% O @ o
Est. stehold Household @
27 30

$50,000-$74,999 1 person
Key features Technology adoption

131 26.6% 216 | 74.3%
* Rental housing

* Single adults Home
* Politically disengaged ownership chlldren Q Q g

* Engage via radio Renter
* Foodies
« Digitally savvy 347 ‘44,3% 93| 11.0% Wizards

= ¢
%

Mosaic USA 2021 © Experian Ltd | All rights reserved
www.segmentationportal.com

Group O: Singles and Starters

Young singles starting out and some starter families living a city lifestyle
Resource: Mosaic 2021 by Experian.

Religious Experience in a Nutshell

Beligious Perspective: Looking for heroes of faith
Spiritual Tesues: Feelingr of guilt, anxietfer abowt abuze and shame

Common Church Presence
»  Sceptical of religion
*  Open to perzonal spirituality
»  NMaterialistic and ambitions
= Digitally savvy and intense social media

»  Often frustrated, sometimes angry
»  Fragile zelf-confidence

Potential Influence
1* Tier Group Compatibility Family Group O | 2= Tier Group Compatibilities
Lingles and Starters
- G Young City Selos 030 Full Steam Ahead | M Families in Motion
F Promizing Families 031 Digntally Savvy P Cultural Connections
K Sigmificant Smgles 032 Urban Ambition E. Aspirational Fusion
033 Colleges and Cafes
034 Influenced by Influencers
033 Family Troopers
Communication Resource: Mosaic E-Handbook by Experian
Communication in Daily Living Communication in Church Participation
x | Broadeast/Streaming i Live/Fecorded Print and Amnouncements
vV Video Paper ar Visits
x | Mobile ShS Text Messape 1
General Comments:

Singles and Starters ravely consider church participation, much less make it a habit. However, they are
locking for heroic figures both in digital fantasy and in real hife. Clearly this iz a challenge for church mestitutions
and traditional clergy today. Singles and Starters do not want their heroes to have "feet of clay”. They quickly detect

hypocrisy. They can respond very positively to spiritual leaders with larger-than-life reputations: meral
who lead movements (political, E]I‘i.'IIDIIIﬂ'EIItEL social, and econcmic) that change the world; or local and Iegmna]

leaders who stake their lives in a good cause.

Singles and Starters often zay that they are too busy to become imvelved in an institutional church, but they
are often just being polite. Church doesn't easily fit nto amy part of their lifestvle at work or play. They tend to be
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Singles and Starters

Young singles starting out and some starter families living a city lifestyle

Who we are

455 | 46.8%

$50,000-$74,999
Key features
131/ 26.6%

* Rental housing

= Single adults

* Politically disengaged
* Engage via radio

* Foodies

* Digitally savvy
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Singles and Starters rarely consider church participation, much less make
it a habit. However, they are looking for heroic figures both in digital fantasy
and in real life. Clearly, this is a challenge for church institutions and

traditional clergy today. Singles and Starters do not want their heroes to have ==
"feet of clay". They quickly detect hypocrisy.

Singles and Starters are starting out in entry-level jobs. Many have significant debt. Some are
entering military careers. Much of their college education is complete, but some haven't
graduated. Some are single parents. They live in low-income housing but dream of high-income
mansions. Friends may be more important than family. However, they may feel
increasingly feel out-of-place. Their friends marry or disappear in pursuit of their own careers.
They may feel lost in the speed, flux, and blur of modern life. They are in transition in every way.
Churches that reach them are very creative in their programming. They aggressively
eliminate "sacred cows" (sacred properties, technologies, people, and programs), and are very
clear about "sacred essentials" (sacred moments, sacred habits, and sacred relationships).



Q5 Digitally Savvy 051 (3 of YOU)

Young singles who live digital-driven smaller city lifestyles

Key features

= Ambitious

" Video gamers
* Single adults
" Eager to spend

* Music lovers
" Digitally savvy



051

Digitally Savvy is one of the most ubiquitous lifestyle segments in America. They live in both small
town and urban contexts and often feel out of place in their neighborhood surroundings. They move
frequently. It is hard for established churches to get to know them. They are educated and capable but
may be frustrated in careers and angry at economic roadblocks. Their anger carries over to the church
which they often consider manipulative and to church members who they often consider hypocrites. They
want to get more life out of life. They want better careers, the latest fashions, and the newest gaming
consoles and other electronics. They are more likely to sleep in on Sunday morning, grab a late
breakfast in a café, and meet friends for shopping or sports.

Churches probably won't connect with them through traditional evangelism, worship, or Sunday
schools. The church, even in some of its most creative forms, is just not relevant. These creative
multi-taskers spend as much time in the virtual world as the real one. Video and instant messaging are
primary ways to learn and communicate usually while listening to music. This is one reason why they find
traditional church worship boring, and often struggle in traditional educational settings. They are always
developing interpersonal relationships and may connect through church sponsored events. They
are ready to join a short-term social service team for a good cause.
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Established in Soci
Q64 Etiltfsnplhﬁtin:ed ;;hm?wigeirzdﬁr homes and leading sedentary lifestyles Q64 (6 Of You)

Key features

= Awvid 1V waltchers
* Rural lifestyle

= Seniors
* Home-centered activities Q

" Conservative values

» Cautious money managers i
¥ ag Novices



64

Faith, family, and community are pillars of strength for these older retirees who are aging in homes
and hometowns where they have lived for as much as 25 years. They are not particularly mobile, and like
to stay close to home. They've been downsizing their possessions, and are content with less. They have
lower incomes and fewer investments, but also have lower costs and expenses. They are happy with their
standard of living and don't worry too much about themselves ... but they are worried about the world,
their local community, and the future of their church.

These tend to be very spiritual people who practice personal devotions and try to lead ethical lives.
They gravitate to more theologically and ideologically conservative established churches that preserve
orthodoxy, respect elders, and protect traditional family values. They usually try to avoid extreme
opinions, radical politics, risky ventures, and hasty decisions. They are more than willing to serve on a
church board. They stay well informed about local and global events, and denominational policies and
missions.

These people have deep roots in the community and church, and many of their friends are among church
members. They are often interested in developing human potential, and personally participate in
opportunities for Christian education. Within their physical and financial limitations, they are glad to
volunteer or donate for a good cause. Harmony, continuity, and predictability are important values for a
church.



Philanthropic Sophisticates (6 CS in the room)

Mature, upscale couples in suburban homes

Key features

* Retirnng in comfort

" Experienced travelers

* Art connoisseurs

" Philanthropic Q

* Quality matters

* Ecological lifestyles Apprentices



C13

Philanthropic Sophisticates see the church as an important part of the educational and social service
networks in the United States. Spiritual life and lifelong education are closely related, along with donations
to charities and philanthropic activities. They join churches that prioritize education and the arts, and
which have the resources to provide high quality worship. Their church usually supports at least
one, major, ongoing "signature" outreach ministry that has a citywide or regional reach. They
generally have a more global than local perspective, with a high sense of wellbeing. They are committed to
their careers and have planned lifestyles. They are relatively liberal in their social views and tend to connect
with moderate or more liberal churches. They may serve on church or non-profit boards, and often find

satisfaction mentoring young proteges.

Philanthropic Sophisticates are over 65 and many are widowed or divorced. They are long-time residents in
stylish homes of their neighborhood. They tend to be very loyal to their local church and denomination.
The members are often old friends, although they may not socialize regularly during the week. They
may make generous bequests to the church. The architecture, liturgy, and symbols of the church provide a
strong sense of belonging. They often support the idea of family friendly, seeker sensitive, bi-racial,
and culturally diverse churches ... but participation may challenge their comfort zones. They
encourage church planting but may not easily participate in new churches. Their ideals and skills make
them the “back bone” for many large churches and denominations.



American Royal 4 As o h
Ao 1 Affluent, influential andys’uccgsful couples and families living in prestigious suburbs ( In t e room

Key features

* Prestigious housing

" Luxury living

* Upscale cars

* Healthy lifestyles g g g
* Charitable giving

* World travelers Journeymen



AO1

American Royalty regard church membership as a social status. Religion is a good thing, and the
church as an institution makes a valuable contribution to society. They enjoy the privileges of
membership and expect to shape policy and oversee personnel. However, they may be sporadic in
church attendance, and may gladly connect with a church via webhcasts on the internet from
wherever they happen to be traveling. They generally prefer a larger church (but not necessarily a mega-
church). It will be a church of history or significant reputation, which is acknowledged as influential in a
denomination or in public affairs. Attitudes toward the church are increasingly ambivalent, partly

because churches are so often critical of personal wealth. They tend to personalize religion and associate
spirituality with health and wellness and nature.

They can be extraordinarily generous givers, but only if the church has a proven record of excellent
stewardship. They are generous benefactors of evangelical and social service missions with their time,
expertise, and/or money, but demand clear strategic plans and measurable results. They are inclined to
be leaders rather than followers, and often participate in churches through board membership and
policy development, capital campaigns for property, and fundraising for local or global charities.
They have a strong sense of well-being and desire to leave a lasting legacy.



Fast Track Couples

Active, young, upper established suburban couples and families living upwardly-mobile lifestyles

Key features

* Credit-aware

* Comfortable spender
* Active lifestyles

" Tech-savvy

* Music lovers

* Football fans

Journeymen



Fast Track Couples are mobile physically and virtually, and often on the leading edge of F22
expanding urbanization. It is difficult for the church to either attract or bless them as they
pass by. Households combine dual incomes to survive, and they may have to go into debt for
continuing education to thrive. They struggle to balance free time and work time and may
feel overwhelmed. They often live in an ethical blur. There are few absolutes in their lives, and
they are inconsistent in their spiritual habits. Their behavior is pragmatic and self-absorbed. They
are not very involved in local communities, but may be hungry for authentic, deep, and lasting
relationships. A sense of emptiness or meaninglessness can suddenly overtake them.
Unexpected tragedy can disrupt their lives, and they often look for help in times of crisis. They
are open to lifestyle influencers (especially bloggers).

Church involvement may be sporadic and driven by crisis. They tend to gravitate toward new
church developments, or a multi-site of a mega-church. They may not readily understand
worship traditions or organizational structure. Some may be driven by relationships or daycare
needs toward new church developments. Everything about a church needs to be convenient:
central location, easy parking, and accessible entrances, and secure nurseries. All
resources should be instantly accessible through the internet, including a podcast of the worship
service that these people may well have missed because of busy weekend lives.
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Education

A01 American Royalty often have great interest in the methodologies of public education and broadcasting. They want

to support performing artists and intellectuals and help them access a wider audience. They are keen to intervene in natural
or national disasters, learn first about environmental issues, explore diversity, and contribute to peace and dialogue.
Christian education reflects a system of theology and clear ethical norms. Classroom or seminar educational
opportunities are good, but they are more likely to pursue Christian education privately through reading or on the
internet. They often attend a lecture by a noted authority. If they do participate in a Sunday morning class or formal
seminar, it is usually based on a book, text, or a body of research. Education is topical but supplemented with references
from Scripture and the history of the church. They are most comfortable learning with peers who share their life experiences,
technological preferences, and aesthetic preferences while listening to an expert in the subject matter.

F22 Fast Track Couples may have young children, and often assume their children learn best through activities,

sounds, and images. If they attend a large mega-church, they will expect a Bible-based program enhanced by lots of
technology, crafts, and activities. If they attend a beta site or new church development, they may expect a more topical
program that is inter-generational. Constantly reinforce the core values and beliefs critical to the consensus of the faith
community. It may be difficult to draw adults into Sunday school. They prefer Sunday school to be concurrent with
worship, so that they spend less time at the church and more time on family outings. Fast Track Couples may resist
new religious ideas, despite their progressive attitudes toward technology and change. They may make snap judgments about
clergy, church people, programs, and policies, or uncritically accept demographic generalizations. Churches often need

to explain the basics of accountability, and provide strong role models for compassion, generosity, and respect.



C13 Philanthropic Sophisticates often have advanced degrees or specialized professional training. Their careers have often
been in business, science, law, or higher education. They tend to approach Christian education with a solid background
in history and literature but focus more on practical applications for strategic thinking or daily living. Bible studies
are often integrated with preaching and follow the Christian year, or they focus on historical background and
contemporary social issues. They often do book studies, based on newsworthy current events, and occasional fiction.

051 Influenced by Influencers are not attracted to traditional Christian education on Sunday morning. If they
participate, it will likely be a small group that happens to meet on Sunday morning. In other words, the learning
methodology is informal, relational, dialogical, and intimate, rather than formal, programmatic, presentational, and
impersonal (which is how people in this lifestyle segment perceive most Sunday schools). They value continuing education.
Many will take additional courses to develop their creative talents. Christian education can attract their interest if it
connects with community college content or encourages them to use and experiment with creative arts.

Q64 Established in Society want to understand scripture, tradition, and doctrine.Churches may have smaller Sunday
schools, but they are important because the adults believe that the children are the future of Christendom. Classes
are organized by age, and study a curriculum approved by the denomination. . If the church is large enough, they will
have a Christian Education Director. Since church attendance is relatively stable all year round, churches often sponsor a
Vacation Bible School for several weeks in the summer as an important outreach to young families that might not regularly
attend. Adult education is also important. Classes focus on scripture, doctrine, ethics, and emerging urgent issues.
Classes tend to stay together a long time and have a special name (like “Homebuilders Class”). Some are led by a very
credible, long-time member of the church and others rotate leadership. It is usually easier to start a new class than assimilate
new people into an ongoing class unless the newcomer already shares ongoing friendships with numerous people. Clergy
often lead a short-term class during Advent or Lent
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Mature, upscale couples and s
Resource; Mosaic 2021 by Experian.

Religious Experience in a Nut
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Worship Preferences Resource: Wosship Ways by Thomas Bandy and Lucinda Holmes {Abingdon Press)

Traditional Postmodern

Conr

Coaching Worship

FPhilanthropic Sophisticates appreciate worship that lifts the heart and challenges the mind. Inspirational
worship is not necessarily loud or thythmic, It may be dramatic or liturgical, with excellent musical performances,
rich images, and eloquent speakers. Worship conveys a sense of history and tradition. Preaching may be
motivational, but its main intention is to educate. Preaching explains doctrinal or ethical points, reflects historical
continuity, and exposits scripture. These people prefer reasonable argument and gentle persuasion, but dislike
pedantic lectures or ideological rants. Worship and preaching often refer to the Christian year, and the Common
Lectionary may interface with Sunday school and the private devotions of participants. Baptism, Holy Communion,
and Confirmation can be very important, and they may have strong views about how these rites should be
celebrated. Recognition of life cycle changes can also be important (births, birthdays, anniversaries, and other
memorials). Holidays like Thanksgiving, Christmas Eve, Mother’s Day, and Easter can also be important times for
church attendance, and they may invite friends or family to join them.

Lifestyle Connectivity
Audio should be excellent. Make sure that all voices (including children) are amplified, and acoustics are

crisp. Use the most recent software to facilitate virtual choir and ensemble rehearsals and performances. Incorporate
individuals from different locations virtually leading liturgy and prayer or reading scripture.

Education Preferences Resource: See, Know, and Serve by Thomas Bandy (Abingdon Press)

Form Content Groupi ng
Biblical
I ]

Experiential Peer Group

Philanthropic Sophisticates often have advanced degrees or specialized professional training. Their
undergraduate training has often included a core curriculum in liberal arts. However, their careers have often been in
business, science, law, or higher education. They tend to approach Christian education with a solid background in
history and hterature but focus more on practical applications for strategic thinking or daily living, Bible studies are
often integrated with preaching and follow the Christian year, or they focus on historical background and
contemporary social issues. They often do book studies, based on newsworthy current events, and occasional fiction.

Their children do not often attend worship or participate in Sunday school, but grandparents may bring
grandchildren. Classes are usually organized generationally through pre-teen years. After that, education is
organized around peer groups or friendship circles. They tend to see the youth as the future of the church, and
education as the best means to shape their worldviews. They favor youth programs in almost any form and will
mnvest in professional leadership to design and lead youth programs.

Lifestyle Connectivity
They often prefer Christian education that uses modern media (printed books and workbooks), although an

increasing number use e-readers, follow bloggers, and visit internet chat rooms. If they download resources, they
may print and distribute them, but they will also follow links to parallel websites in any given topic.

ﬁ@Technulngies.

Resource: Spiritual Leadership by Thom
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Small Group Preferences Resource: See, Know, and Serve by Thomas Bandy (Abingdon Press)

Leadership

olate eadm ers

Philanthropic Sophisticates readily welcome small groups into their homes. Some groups are organized
around studies of world religions, philosophy, history, and the arts. Other groups may form around affinities for
cardio and low impact exercise, or mission awareness for the environment and global emergencies. Increasingly,
eroups form around key theological debates or ethical 1ssues. Many in this lifestyle segment have expertise in a
variety of topics. However, they usually prefer a designated leader that brings expertise to the conversation, or one
who facilitates hospitality and conversation. Group leaders are trained to be diplomatic to overcome personality
conflicts and encourage shy people. Groups tend to be seasonal (allowing time for travel and seasonal homes) but
also tend to last longer.

Lifestyle Connectivity
Groups increasingly incorporate streaming video and website resources. Individuals often participate

remotely using conferencing platforms, especially if the are travelling or have health concemns. Group conversation
often spills over into social media, but it is harder to ensure accountability. Civil discourse 15 a high priority.

Outreach Preferences Resource: Sirategic Thinking by Thomas Bandy (Abingdon Press)

| Personal Need Readiness to Volunteer

Basic Survival

Health and Wellngss

| Quality of Life

Addiction Intervention
Interpersonal Relationships
Human Potential

Salvation and Human Destiny

Many Philanthropic Sophisticates are widowed or divorced, and empty-nest couples may live at a distance
from children and relatives. They are always interested in opportunities to build friendships. They regard church
dinners, dances, concerts, and other fellowship events as a form of mission. They are very concerned with healthy
living and interested in ministries related to physical and mental exercise,

Fhilanthropic Sophisticates tend to be more outwardly focused than their Goff Carts and Gourmets
counterparts. They have strong philanthropic interests, and may contribute generously to universities, arts,
environmental groups, veterans’ groups, and social welfare non-profits. They may underwrite special church outreach
projects, and occasionally volunteer to be on an advisory or governing board. They consider themselves citizens in a
global village and are interested in improving the quality of life for others. They often support denominational
missions for famine relief, peace and reconciliation, disease control, and emergency intervention.

Lifestyle Connectivity
Outreach is cooperative, and these people often use social media, websites, and conferencing software to
attend board meetings, encourage mission workers, support grandchildren away on mission trips, or track

investments and expenses. They donate to a variety of charities via internet and may follow theological or
ideological debates through the denomination’s website.

ﬁ@"fechnologies,




Take ~5 Minutes to

look through your
Bandy Report!




For the next 15 minutes

Get with 3 people with DIFFERENT Primary Mosaic
Groups (Different LETTER)

Using the report compare/contrast the
Outreach, Hospitality, & Communication sections.

e \What is similar?
e \What is different?

e How could you use this information to inform ministry
decisions/programs/events?




What Else?

There's SO Much Morel!



Top 15 of 44 Life Concerns

Priority List
Ranked by greatest concerns
Ranking Concern Ratio Strength of Concern
1 Ongoing impact of COVID-19 19.7 Very Strong Concern
2 Social & political tensions/discord 7.7 Very Strong Concern
3 Racism/racial injustice 5.3 Very Strong Concern
4 Financing the future/savings/retirement 4.5 Very Strong Concern
5 Health crisis/illness 4.1 Very Strong Concern
6 Fear of the future or the unknown 3.9 Very Strong Concern
7 Losing weight/diet issues 3.3 Very Strong Concern
8 Quality of children's education 3.0 Strong Concern
9 lllegal immigration 2.7 Strong Concern
10 Reaching my goals/being successful 2.7 Strong Concern
11 Stress/time to relax 2.6 Strong Concern
12 Caring for aging parents 2.6 Strong Concern
13 Satisfying job/career 2.6 Strong Concern
14 Personal health problems 2.5 Strong Concern

15 Time for friends/family 2.4 Strong Concern
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